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CALIFORNIA STATE UNIVERSITY, BAKERSFIELD

School of Business and Public Administration

Management and Marketing Department

MIS 610

Information Systems for Leaders
Fall 2012

Instructor:
Dr. Hossein Bidgoli


Office:
BPA 201


Telephone:
664-2331 (Office)


E-mail:
hbidgoli@csubak.edu

Website:
http://www.csub.edu/~hbidgoli/

Office Hours:
MW 9:00-10:00 AM & T 8:55 AM – 11:55 AM



and by appointment







1.
H. Bidgoli, MIS2 (Management Information Systems), Second Edition Course Technology/Cengage Learning, Mason, OH, 2011, STUDENT EDITION with Access Code.
ISBN-10: 1111533962 
ISBN-13: 9781111533960  

2. Selected materials from other sources. Internet Business Models
http://digitalenterprise.org/models/models.html (Michael Rappa)
3. Daily Tweets




4. Follow daily updates on MIS in Facebook. Twitter, or LinkedIn
Facebook 

4LTR-Press-for-MIS
Twitter 

4LTRPress_MIS
LinkedIn 

http://www.linkedin.com/groups/4LTR-Press-MIS-4199712
Course Objectives: 


This course provides recent coverage of information systems and computing technologies as they relate to effective decision-making process. The course explores the applications of MIS as a competitive tool and discusses the applications of this growing technology in business functional areas. The global, social, ethical, legal and organizational issues of MIS will be investigated. The course also provides a thorough coverage of the technology component of this fast growing field and examines popular Internet business models. The students will investigate these various issues by in-depth research, literature review, browsing the Web, case studies, and active class participations and presentations. 

Learning Objectives:

· To be able to gain an in depth knowledge of the technology components of management information systems.
· To understand the architectures, capabilities, and limitations of management information systems.

· To be able to gain an in depth knowledge of decision-making capabilities of management support systems.

· To be able to gain an in depth knowledge of the architecture and decision making capabilities of geographic information systems.

· To be able to gain an in depth knowledge of the Internet business models, their limitations, and strengths.

· To be able to outline the capabilities and components of an effective Internet business model.

· To be able to outline the future of information systems and their roles for effective decision making and gaining competitive advantage.

Week #1
(9, 15)

· Class Orientation

· Individual projects are assignment

· Introduction to Computer-Based Information Systems

· Using Information Technology for Competitive Advantage

· Why so much investment in IS?

· IS Roles in Functional Areas

· Infrastructure for IS

Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapter 1
Week #2
(9, 22)

· Trends in Hardware and Software

· The Brain Behind the IS

· Executive Computing in your back Pocket!

· Database Systems and their roles in gaining competitive advantage

· Strategic roles of  Data Marts and Data Warehousing Systems

· Business Analytics: How to generate and use them
Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapters 2-3
Preliminary Presentations on the Company Projects

_______________________________________________________________________

Week #3 (9, 29)

· Legal, Social, Organizational, and Ethical issues of IS

· Protecting Intellectual Properties
· Reducing the negative impacts of IS

· Green Computing

· Protecting Information Resources

· Information Privacy and Security

· Developing a comprehensive security system for your organization

· Costs of security threats and security breaches
Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapters 4-5

Preliminary Presentations on the Research Projects

_______________________________________________________________________

Week #4 (10, 6)

· Data Communication and the Internet roles in decision making
· Security and privacy changes in using mobile devices

· The Convergence Era


· The Internet, Intranets, and Extranets

· Designing collaborative systems using the Internet

·  Web 2.0 and Collaborative Systems

Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapter 6-7
Student Presentations

______________________________________________________________________

Week #5
(10, 13)

Review and the First Exam

_____________________________________________________________________

Week #6
(10, 20)

· E-commerce and E-business

· Nine categories of E-commerce

· Examination of E-commerce Business Models: Why so many failures?

· M-commerce and V-commerce

· Supporting E-commerce Technologies

· Global Information Systems

· Why Go Global

· Improving competitive advantage using Global Information Systems

· Minimizing the Barriers to Globalization Using IS

Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapter 8-9

Student Presentations

______________________________________________________________________

Week #7
(10, 27)

· Systems Development: The Life Cycle Approach

· Assessing the Systems Feasibility

· Evaluating Conversion Techniques

· New Trends in Systems Development

· Enterprise Systems: An Overview

· The Role of IS in Improving the Efficiency and Effectiveness of SCM

· The role of IS in Improving the Efficiency and Effectiveness of CRM

· The role of IS in Improving the Efficiency and Effectiveness of ERP

· Knowledge Management Systems

· Customization and Personalization Technologies

Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapters 10-11
Student Presentations

______________________________________________________________________

Week #8
(11, 3)

· Management Support Systems: An Overview
· Decision Support Systems
· Executive Information System
· Geographic Information Systems
· Intelligent Information Systems: The AI Era

· Integration of IS and AI: A Promising Scenario

Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapters 12-13
Student Presentations

____________________________________________________________________

Week #9
(11, 10)

· Emerging Trends in Service and Software Distribution: SaaS

· Emerging Trends: Virtual Reality and Virtual Worlds

· Emerging Trends: Utility Computing
· Emerging Trends: Cloud Computing
· Emerging Trends: Nano Technology

· What Does All This Mean to Future Executives?
Class Discussions: Latest in Information Systems for Leaders- Improving the Competitive Advantage

Assignments: Read Chapter 14
Student Presentations

_______________________________________________________________________

Weeks #10 and #11
(11, 17) and (11, 24)
Review of the Course

Student Presentations

Second Exam
_______________________________________________________________________

GRADING POLICIES

Total of 490 Points

                     Exam #1                                                                                            110 
points
                     Exam #2                                                                                            110 points
                     Oral                                                                                                    50 points


                     Research project written                                                                    100 points

                     Company project written                                                                    100 points

                     Class presence and participation                                                        20 points
_______________________________________________________________________

Topics for Research Projects

Try to be as current as you possibly can
Provide guidelines and recommendations for executives at the end of your research
	

	Business Intelligence- What is it and Selected Cases
Knowledge Management- What is it and Selected Cases

The Role of IS in CRM- Selected Cases

The Role of IS in SCM- Selected Cases

The Role of IS in ERP- Selected Cases

M-commerce (Mobile Commerce)- What is it and Selected Cases

The role of Smart Phones in decision Making

Global Information Systems- Selected Cases

E-commerce Applications Success Stories-Selected Cases

Business Analytics- What is it and Selected Cases
IS Feasibility Study

Mobile Payment Systems- What is it and major players

Gaining Competitive Advantage- Selected Cases

Data Warehouse- What is it and Selected Cases

Data Mining Tools- What is it and Selected Cases

Virtual Teams-  What is it and Selected Cases

E-procurement- What is it and Selected Cases

Expert Systems business applications

Intranet / Extranet- Selected Cases

The Role of IS in Healthcare Management
Cyberterrorism

E-collaboration- What is it and Selected Cases

Robotics in the workplace

Virtual Worlds- What is it and Selected Cases

E-government- What is it and Selected Cases

ANN business applications

Genetic algorithm business applications

Forensic Computing

Security Breaches- Selected Cases

V-commerce (Voice Commerce)- What is it and Selected Cases

IT Project Management
Why Information Systems Fail?
Extreme Programming- What is it and Selected Cases
Companies Case Analysis

Examining Business Models and the Competitive Advantage including SWOT

Provide Case Examples- Who use the products and services of these companies and for which purpose

Integrate your coverage with Michael Porter’s three strategies plus the Five Forces Model (if applicable)

Amazon.com (Concentrate on cloud computing in this company)

Pandora radio

OpenTable, Inc. (Concentrate on the Role of IT in this company)

Yelp

Apple Computer (Concentrate on their Cloud Platform)

Facebook.com (Concentrate on Privacy and Security Issues with selected cases)

FedEx (Concentrate on the Role of IT/Data Communications in this company)

Google.com (Concentrate on Privacy  and other legal Issues in this company)

Home Depot (Concentrate on the Role of IT/Data Communications in this company)

LinkedIn

Netflix (Concentrate on the Role of IT in this company)

Nuance Communications, Inc. (selected cases of successful implementation)

Google.com (Concentrate on new search techniques such as visual, graph, semantic…)

Salesforce.com (Concentrate on a couple of companies that use this for CRM)

Salesforce.com (Concentrate on Chatter and its role as a collaborative tool)

SAP Corporation (provide case examples of companies that use this platform)

SAS Corporation (provide case examples of companies that use this platform)

Twitter (provide case examples of companies that use this platform)

Wal-Mart (Concentrate on the Role of IT//Data Communications in this company)

Microsoft (Concentrate on Voice Integration-Telme.com)

Apple (concentrate on iPhone and iPad)

IBM (Concentrate on IBM Watson and other intelligent  systems)

Groupon.com

Priceline.com

eBay (concentrate on PayPal)

Cisco Systems Inc.

Hewlett-Packard

Yahoo!

Intel

eBay (concentrate on the auction model)

Domino's Pizza (Concentrate on the Role of IT in this company)

Polycom, Inc. (Concentrate on telepresence technology in this company)

IBM (Concentrate on Nanotechnology)

IBM (Concentrate on IBM Watson and other intelligent  systems)

IBM (Concentrate on E-collaborations tools and technologies)

Ariba (provide examples of companies that use this platform and for which purpose)

EMC (Concentrate on their Cloud Platform)

Guides for the Papers
 

Companies
 

1)      Length (24 double space pages+) including everything

2)      Point size 11 Arial, single-spaced 

3)      Ten + sources (the company Websites is considered one source)

4)      Cover page

5)      Table of contents page

6)      Page number bottom center

7)      Bibliography page

8)      Date of access for website sources

9) Identify Business model and do SWOT, and Porter’s competitive advantage: Cost leadership, focus, and differentiation + the FIVE FORCES
Research
1)      Length (24 double space pages+ including everything)

2)      Point size 11 Arial, single-spaced 

3)      Ten + sources, 5 must be from traditional sources such as books, and articles. The others can come from website sources. Traditional publications such as Business week can be counted in either group.

4)      Cover page

5)      Table of contents page

6)      Page number bottom center

7)      Bibliography page

8)      Date of access for website sources

9)      Include case studies and actual implementations

10)    Format APA

 Have a Pleasant Quarter!!!


	








